Guidelines for Preparing Accepted Journal Articles

Much of the text of your article will appear in the Journal exactly as submitted by you. Therefore, please be sure to proof it for typographical errors.

Please include the names of the co-authors, affiliation, and full contact information on the first page of the article. This should be included after the title and before the abstract.

All text should be left justified. Please put all primary section titles in UPPER CASE letters and subheading in both Upper and Lower Case letters. Do not number your titles (for example, 1.0 Introduction; 2.0 Background). Do not use the tab key to indent blocks of text such as paragraphs of quotes or lists because the page layout program overrides your left margin with its own, and the tabs end up in mid-sentence.

APA (American Psychological Association) style must be followed as closely as possible while referencing other published works. When you use the source in the text, author's name and year of publication should appear, for example (Travers, 1995). Do not number the references in either the text or the reference listing at the end of the article. For full guidelines for manuscript submission, please refer to page 2 of any issue of Idea Group Publishing Journals or contact Idea Group Publishing. Several examples are given below:

Example 1: Single author periodical publication.

Smith, A.J. (2001). Databases and organizations. Database Ideology Review, 16(2), 1-15.

Example 2: Multiple authors periodical publication.

Smith, A.J., Caron, R.W., & Brown, C.J. (1999). Organizations and database management. Data Source, 10(4), 77-88.

Example 3: Book.

Smith, A.J. (2001). Database booklet. New York, NY: J.J. Press.

Example 4: Book chapter.

Hart, S.G., & Staveland, L.E. (1988). Development of the NASA-TLX index: Results of empirical and theoretical research. In P. A. Hancock, & N. Meshkati (Eds.), Human mental workload (pp. 139-183). Amsterdam, The Netherlands: North-Holland.

Example 5: Research report.

Dennis, A.R., & Valacich, J.S. (1999). Rethinking media richness: Towards a theory of media synchronicity. Research report. Athens, GA: Terry College of Business, University of Georgia.

Example 6: Conference proceedings paper.

Kinney, S.T., & Dennis, A.R. (1994). Re-evaluating media richness: Cues, feedback, and task. In J.F. Nunamaker & R.H. Sprague (Eds.), Proceedings of the Hawaii International Conference on System Sciences (pp. 21-30). Washington, DC: IEEE Computer Society Press.

State author's name and year of publication where you use the source in the text. See the following examples:

Example 1: In most organizations, data resources are considered to be a major resource (Brown, 2002; Smith, 1999).

Example 2: Brown (2002) states that the value of data is recognized by most organizations.

The author's name, date of publication, and the page(s) on which the quotation appears in the original text should follow direct quotations of another author's work. 

Example 1: Brown (2002) states that "the value of data is realized by most organizations" (p. 45).

Example 2: "In most organizations, data resources are considered to be a major organization asset" (Smith, 1999, pp. 35-36) and must be carefully monitored by the senior management.
A clear, concise abstract must accompany every article. IGI, as a scholarly, publishing company, readily provides abstracts for book chapters, journal articles, etc. to a variety of scholarly indexes for inclusion. Therefore, it is extremely important that your final abstract clearly describes the essence of your work in your article.

Keywords. Most indexes are searched by certain keywords assigned by the scholars of the material so it is crucial that you assist us in assigning keywords related to your work. Please use the keyword list included in the following website, http://www.idea-group.com/assets/keywords.asp, & carefully assign around 5-7 keywords to your article. Please make sure that you use keywords on the website as closely as possible. Your article will need to be properly categorized by this list. Please display your keywords at the beginning of your article when submitting your work to the editor.

An original, signed copy of Idea Group Inc.'s Author's Warranty and Transfer of Copyright Agreement must be submitted directly to the publisher at: International Journal of e-Collaboration (Copyright Transfer), Idea Group Inc., 701 E. Chocolate Avenue, Suite 200, Hershey, PA 17033-1240, USA.

Before the publisher can legally proceed with typesetting of your chapter it must have this signed release in its possession. Faxed copies cannot be accepted.

We appreciate your submission and look forward to the receipt of your signed copyright transfer, journal article and diskette. After your paper is typeset, you will receive a proof copy of it by email in PDF format for your final approval. Therefore, please be sure to include your full name, affiliation, address and e-mail address on your paper.

If you have any further questions, contact:

Jan Travers, Idea Group Inc., 701 E. Chocolate Avenue, Suite 200, Hershey, PA 17033-1240, USA

Tel: 717/533-8845; Fax: 717/533-8661; E-mail: jtravers@idea-group.com
